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What is an IDFA? (and how will Apple’s  
iOS 14 update impact advertisers)
Apple recently announced that, as 
part of the iOS 14 update, it will be 
giving users the choice to block the 
IDFA identifier at the app level. This 
means the iOS 14 update will 
require apps to ask people for 
permission to collect and share 
data.

While IDFA will remain available on 
10–20% of all iOS devices, it won’t 
create the scale needed for 
advertisers to be successful given 
their 60% US market share.

Advertisers should expect to see big 
drops in their performance, 
especially on walled gardens. 
Facebook, which makes up 23.4% of 
ad revenue, will likely see drastic 
reduction to scale and attribution.
This is because they will only be 
able to report on 1 day view 7 day 
click through.

Tech Recipes is helping advertisers 
prepare for a post app tracking 
world. Contact us now to ensure 
you’re set up for success in the near 
and long term! 

‣ IDFA: The ID present on all 
Apple mobile devices and used 
across the MarTech and 
AdTech industries now requires 
explicit permission to use

‣ WALLED GARDENS: Impacts 
any third-party targeting iOS 
devices (e.g. Facebook); 60% of 
digital ad spend is on walled 
gardens even though people 
spend 66% of their time on the 
open web

‣ PRIVACY: Ethically sourced 
data is more important than 
ever as adherence to GDPR and 
CCPA becomes more complex

‣ IMPACT: This raises the bar on 
how advertisers impact a 
person’s browsing experience; 
quality over quantity may be 
on the rise

‣ MEASUREMENT: Attribution 
windows will have partial 
reporting and advertisers will 
see drops in conversion

‣ WHAT CAN YOU DO: Start 
talking with Tech Recipes now! 
GDPR has already prepped the 
ingredients for privacy and 
data; we now need to bake the 
cake

‣ BRAND OPPORTUNITY ONE:
Brands need to consider a 
custom methodology that will 
bypass cookies and allow them 
to target qualified people at 
scale without having to rely on 
nontransparent third parties

‣ BRAND OPPORTUNITY TWO: 
Governance standards must be 
updated in partnership with 
your legal team to provide 
people with clear consent 
forms that provide brand 
loyalty incentives

‣ BRAND OPPORTUNITY THREE: 
Showing that you care about 
people creates a competitive 
advantage; this is done by 
communicating your brand’s 
ability to prioritize a person’s 
privacy in ways that they will 
understand

Apple’s SKAdNetwork - API that helps advertisers measure the success of their ad campaigns and maintain user 
privacy at the same time

How Apple is looking to solve targeting for advertisers -
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https://www.apple.com/ios/ios-14-preview/
https://www.statista.com/chart/22702/andoid-ios-market-share-selected-countries/
https://www.forbes.com/sites/bradadgate/2020/06/22/in-a-first-google-ad-revenue-expected-to-drop-in-2020-despite-growing-digital-ad-market/?sh=7da9cd56607d
http://www.thetechrecipes.com/
mailto:SecretSauce@TheTechRecipes.Com?subject=Feed%20Me%20iOS%2014%20Knowledge
http://www.thetechrecipes.com/
https://developer.apple.com/documentation/storekit/skadnetwork

